










In order to achieve our environmental responsibility, 
we understand it cannot be done solely by ourselves 
and must seek partnership with our tenants. As such, 
the Property Management Division introduced a few 
recycling initiatives to collect paper, used batteries, 
discarded fluorescent tubes and lamps, discarded 
metals and plastic from our tenants. In addition, we 
started collaborating with a food waste collector to re-
process food waste from our food court tenants.

Environmental Protection is always a top subject 
in our Hotel Division. The Division partners with the 
EC3 Global EarthCheck Programme which offers 
a credible independent auditing and monitoring 
service. EarthCheck is an internationally recognised 
environmental benchmarking and sustainability 
certification programme, designed to address 
the challenges of climate change and improve 
environmental performance of organisations. The 
Langham, Auckland continues its Certified Gold 
status in EarthCheck programme, while other seven 
properties maintain their Certified Silver status. The 
Langham, Xintiandi, Shanghai joined the programme in 
2012.

Retrofitting of LED Light Fittings
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Total Energy Consumption

	 Energy consumption (GJ)
		  Indirect 
	 Direct energy 	 energy 
Business	 consumption	 consumption

Hotel4	 202,104	 438,292
Property & Others5	 374	 241,469

Total Direct & Indirect Carbon Emissions by 
Weight

	 Carbon Emission 
	 (tonnes CO2-eq)
		  Indirect 
	 Direct carbon 	 carbon 
Business	 emission	 emission

Hotel4	 11,709	 55,821
Property & Others5	 2,833	 55,115

Total Water Withdrawal

	 Water used (m3)

Business
Hotel4	 1,297,916
Property & Others5	 348,237

Note:

4.	 Hotel includes owned hotels only

5.	 Property & Others includes communal area of three owned and/or 
managed major properties: Citibank Plaza, Great Eagle Centre and 
Langham Place (Office Tower & Shopping Mall) only

Our Property Development Division is committed to 
keeping the environmental footprint of our owned and/
or managed properties to a minimum, both during 
the initial design and construction phases, as well as 
throughout the life of the building. At the design stage 
of the joint venture development project in Dalian, green 
building initiatives were integrated into our planning. 
The building maximises natural ventilation and lighting, 
recycles wastewater, implements renewable energy 
technologies and among others in order to mitigate 
the environmental impacts. Similarly, The Langham 
Chicago, scheduled to open in 2013, targeted to qualify 
for LEED certification. Environmentally responsible 
design alternatives such as material choices were 
considered in design stage.

In our corporate office, our Administration Division 
launched a slogan “ER3” to promote Environmental 
Protection, Recycle, Reduce and Reuse. One 
campaign was to collect waste for recycling in office 
area such as paper, plastic, glass and aluminium can. 
Our achievement in paper recycling led us to the Top 10 
“Green Company” as selected by our business partner 
in paper recycling. Another campaign, “Save Energy for 
One Hour”, encouraged staff to switch off unnecessary 
light, air-conditioning, computer monitor and electrical 
equipment during lunch time. To further support 
energy saving in the community, we participated in the 
“Power Smart Contest 2012” which was organised by 
Friends of the Earth and were awarded Certification 
of Appreciation. We also participated in Recycling 
Program for Waste Electrical and Electronic Equipment 
(WEEE) whose objective is to collect and send waste 
electrical and electronic equipment to proper recycling 
channels which are verified by the Environmental 
Protection Department.

Green Council’s Green Management 
Award Presentation Ceremony



In recognition of our efforts in environmental protection, 
Langham Place, which is managed by Property 
Management Division, received Green Council’s Green 
Management Award (Corporation) – Service Provider-
Gold. Great Eagle Centre and Citibank Plaza were also 
honoured Bronze Award and Honourable Mention, 
respectively. The awards demonstrate our environment 
consciousness and excellent operational environmental 
management.

Langham Place, Mongkok, Hong Kong was also 
honoured a Gold Award by the Environmental 
Campaign Committee for the Hong Kong Awards 
for Environmental Excellence (HKAEE), under the 
Hotels and Recreational Clubs Sectoral Awards 2011 
category. This is the second time for the hotel to win 
this award. The Langham, Hong Kong was awarded 
“Friends of EcoPark 2011/12” and Eaton, Hong Kong 
won the “Best Eco Hotel” award, which is organised 
by the 2012 HotelClub Hotel Awards in Hong Kong, 
for recognising our support to local recycling business 
and outstanding sustainable practices carried out in the 
hotel.

To promote reducing energy consumption by air-
conditioning in shopping malls, the Environment 
Bureau launched the “Energy Saving Charter” scheme 
inviting owners/managers of shopping malls to pledge 
to maintain the average indoor temperature at their 
premises between 24-26°C during the months of 
June to September 2012. To fulfill our environmental 
commitment, Langham Place Shopping Mall signed the 
pledge to support this meaningful initiative. To take a 
step further, we encouraged our tenants to participate 
in this initiative by sending a support request letter to 
them.

Hong Kong Awards for 
Environmental Excellence 

Presentation Ceremony

Energy Saving Charter Launching 
Ceremony
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Operating Practices

The Group is committed to adhering to the highest 
ethical standards. All employees are given a Code of 
Conduct to which they are required to adhere. The 
Code explicitly prohibits employees from soliciting, 
accepting, or offering bribes or any other form of 
advantage. The Code also outlines the Group’s 
expectations on staff with regard to conflicts of interest.

We recognise through leadership and monitoring along 
the supply chain, our Group can promote adoption 
and support of fair operating practices. To guide this 
CSR aspect in our supply chain more systematically 
and demonstrate how such aspect accords with our 
Group CSR Policy, the Supplier Code of Conduct was 
established. The Supplier Code of Conduct addresses 
CSR aspects on business integrity, human rights, 
health & safety, environmental protection and so forth. 
We started including the code along with a briefing 
note in tender documents and required the suppliers 
to acknowledge their reading and understanding of the 
Supplier Code of Conduct.

We are committed to offering superior quality products 
and services to our customers by satisfying their 
expectations and needs – whether they are tenants 
or shoppers at properties under our management 
or guests at our hotels. Our Property Management 
Division continues to implement ISO 9001 Quality 
Management System which requires monitoring 
the extent of customer satisfaction. To this end, we 
regularly send questionnaires to tenants of properties 
under our management in order to obtain their 
feedback. Customers can also provide suggestion or 
complaint to us through our comment book and iPad 

which are located at the customer information counter.

Our Hotel Division strives to be the definition of 
hospitality by knowing our guests better than the others 
and building the greatest hotel memories. A quality 
management system aimed at engaging all colleagues 
in the quality journey is developed – “Q.League 
System” (referencing to Total Quality Management). 
The Guest Focus Strategic Team in each hotel reviews 
and analyses the voice of customers (VOC) regularly. 
A robust VOC system is in place for us to know 
more about our guests and to meet their spoken and 
unspoken expectations. VOC channels include post-
stay online guest survey, various mystery shopper 
programmes conducted by third-party professional 
quality audit companies and guest feedback cards 
which are placed at our guest rooms as well as 
restaurant outlets.

Community Involvement

Our community involvement strategy focuses on 
three thematic areas: Arts, Children Education, and 
Environmental Protection.

We believe arts is important to Hong Kong as a world 
class city. Arts could enrich the daily lives of the people 
and promote social progress and cultural development.

We believe that Hong Kong’s future relies heavily on 
the next generation. Children in preschool education 
and kindergarten, in particular, are in their prime period 
to learn and acquire knowledge. We strive to sponsor 
projects which start nurturing children in their early 
ages.

Great Eagle Festive Series-Harry’s 
Halloween

Comment Book and iPad 
at Customer Information 

Counter



Environmental protection is a subject which is essential 
to our organisational culture and it should be extended 
to the community at large. To meet this end, we are 
committed to involving the community in shaping a 
healthy and pleasant environment.

Based on the themes, we partner with non-profit 
organisations to design a few deserving projects 
in these areas. We believe by focusing all of our 
philanthropic resources – financial, volunteer, and in-
kind – on these projects, we can engender greater 
social impact.

In Arts, to introduce the joy of a live orchestra and 
classical music masterpieces to young children, we 
sponsored Hong Kong Philharmonic Orchestra’s family 
concert series – Great Eagle Festive Series, which was 
performed by the orchestra, and beloved magician 
and entertainer Harry Wong. The series included two 
programmes, namely Harry’s Halloween and Harry’s 
Christmas, in which Harry combined magic, fun and 
story-telling to introduce young children to orchestral 
music. The series received an overwhelming response 
from the audience. Leveraging this sponsorship, we 
organised a special open rehearsal for underprivileged 
students to explore live orchestra and behind the scene 
of the concert.

In Children Education, we believe “play” is an essential 
part of every child’s life and is vital to their development. 
Not only could “Play” enhance physical and emotional 
growth of children, but also improve their social and 
behavioural skills. Engaging parents in “play” could 
also nurture a better relationship of a family. In view 
of the importance of “play”, we sponsored Playright 
Children’s Play Association to hold the very first “Great 

Great Eagle Presents Playright 
Cheers for Play and Volunteering 

Team
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Eagle Presents Playright Cheers for Play”. The 
event provided a magnificent outdoor carnival at 
Chater Road pedestrian precinct, aiming to promote 
children’s right to play and highlight that outdoor 
play is crucial for children’s health, well-being and 
happiness. In addition to financial support, our 
volunteering team provided assistance to the event. 
They underwent a training session to prepare for the 
carnival and did a good job in setting up and being 
play ambassadors.

Our Trading Division also sponsored Playright 
Children’s Play Association to organize “Play for All 
Symposium 2012” whose objective was to promote 
an equal, harmonic and inclusive community. 
International and local scholars were invited to 
illustrate examples and guidelines from overseas in 
designing a barrier-free inclusive public open space 
for children to play regardless of accessibility and 
ability.

In environmental protection, we sponsored World 
Wide Fund for Nature Hong Kong’s “Treasure Our 
Planet Make a Better Choice” project in an attempt 
to raise general public’s awareness of ecological 
footprint concept and importance of adopting 
a sustainable lifestyle. The project comprised a 
video and a leaflet, which were broadcasted and 
distributed at WWF’s electronic platforms and 
education centres. The video was also broadcasted 
on Roadshow, communicating to passengers 
on 1,600 buses for two weeks. With the in-kind 
support from our selected owned and/or managed 
properties and hotels, the leaflets were additionally 
distributed at customer information counters and 
reception counters, respectively.

Other than designing a few deserving projects with 
non-profit organisations, we strive to promote best 
practices in environmental excellence and exchange 
knowledge amongst the top CSR leaders. We continue 
support and participate in Business Environment 
Council as Council Member, Climate Change Business 
Forum as Gold Member, Hong Kong Green Building 
Council as Patron Gold Member and World Wildlife 
Fund for Nature Hong Kong as Gold Member.

In recognition of the Group’s community involvement 
efforts, thirteen of our subsidiaries were awarded as a 
“Caring Company”, under the scheme administered by 
the Hong Kong Council of Social Service.

Looking Forward

With the concerted efforts from the staff, we made 
significant progress to integrate CSR into our business. 
Looking forward, other than ensuring that the existing 
CSR initiatives are implemented continuously and CSR 
is embedded into our organisational culture, we have 
planned to conduct a comprehensive stakeholder 
engagement in order to obtain their feedback on our 
CSR policy and strategy. We believe the feedback will 
guide us to the right direction along the journey of CSR.

“Treasure Our Planet Make 
a Better Choice” Video and 

Leaflet

Play for All Symposium 2012


